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Panel Composition
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CHANNEL LIST BY GENRE

News Entertainment Sports Kids Music

Aaj News A Plus Geo Super Cartoon Network Pak 8XM

Abb Tak ARY Digital PTV Sports Disney ARY Musik

ARY News ARY Zindagi Ten Sports Nickelodeon Jalwa

Business Plus ATV Food Pogo Vibe TV

Capital TV DUNYA Entertainment Movies

Channel 24 EXPRESS Entertainment Masala TV AXN

Channel 5 Filmazia Zaiqa Film World

City 42 GEO Entertainment Regional FILMAX

Dawn News GEO Kahani Apna Channel HBO

Din News TV HUM Sitaray Aruj TV Raavi TV

Dunya News HUM TV AVT Khyber Silver Screen

EXPRESS News Indus Vision AVT Khyber News Star Lite TV

GEO News NEO TV Awaz Star Movies
GEO Tez PLAY MAX Dharti TV WB
Jaag TV PTV Global KASHISH Religious

K21 PTV Home Kay 2 ARY QTV

Kohenoor Times KTN

Metro 1 News TV ONE KTN NEWS

NEO TV URDU 1 MEHRAN TV

News One *SEE TV PASHTO 1

92 NEWS HD PTV Bolan

PTV News PTV National

PTV World PUNJAB TV

Royal News Sindh TV

Roze News Sindh TV News

Samaa VSH News

Such TV Waseb

Waqt News



PANEL Changes 2015 

2015 Saw a major shift in data source: 

 Gfk to Kantar Technology

 Meters Changed from frequency matching to audio matching

 Panel expansion from 9 cities to 20 cites

 Panel size grew from 675 to 900 households 

 Totally new panel based on establishment survey 2014

 Both Panels ran in parallel to enable smooth data transition
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AVERAGE VIEWING PER DAY 
2013, 2014 and 2015

Viewing Time Per Day has increased in 2015  All Males viewing increased 25 minutes as compared to 2014.

2013 2014 2015

All HOUSEHOLDS 05:38:00 05:22:00 06:12:00

ALL INDIVIDUALS 02:48:00 02:43:00 03:04:00

ALL MALES 02:34:00 02:30:00 02:55:00

ALL FEMALES 03:03:00 02:57:00 03:14:00

ALL C&S IND 02:59:00 02:55:00 03:08:00

FEMALES (15-45 C&S) 03:24:00 03:16:00 03:27:00



Genre-wise Market Share%  
2014 vs. 2015 TOTAL IND
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There is no significant change in Ent genre , Comparing 2014 News genre’ market share% increased 4% in 2015.

Disclaimer: Market Share% is based 90+ Channels being monitored for ratings (In-House/Unmatched) is not included to calculate genre-wise market share. ….



Genre-wise Market Share%  
2014 vs. 2015 C&S IND
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TIME BAND UTILIZATION
2014 VS. 2015
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Time Band 2014 2015 Ch% 

08:00 - 11:00 9.8 10.8 10%

11:00 - 17:00 11.8 13.8 17%

17:00 - 19:00 14.8 16.4 10%

19:00 - 21:00 22.9 26.2 14%

21:00 - 23:00 23.0 25.8 12%

23:00 - 00:00 17.3 16.5 -5%

C&S Ind 

Time Band 2014 2015 Ch% 

08:00 - 11:00 10.1 10.8 7%

11:00 - 17:00 12.8 14.1 10%

17:00 - 19:00 16.1 16.8 5%

19:00 - 21:00 23.3 25.9 11%

21:00 - 23:00 24.6 26.1 6%

23:00 - 00:00 19.2 17.3 -10%

Comparing 2014 Prime Time viewership increased 14% on Total Ind and 11% on C&S Ind in 2015. 
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Comparing 2014 Average Minutes Consumption increased throughout the year in 2015 . 
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TOP 20 CHANNELS 
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PTV HOME AND ATV LEADING THE TOP 20 CHANNELS  ON TOTAL PAK,  SINCE THEY GET MOST OF THE VIEWING FROM TERRESTRIAL

TERRESTRIAL HAS HIGHER RATIOS ON PAK TOTAL AS COMPARE TO PAK URBAN 
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TOP 10 PROGRAMS 
2015  C&S INDIVIDAUL

Rank Date Day Channel Program Title Ratings% Ratings'000' Market Share% 

1 03.Jul.15 FRI ARY DIGITAL Jeeto Pakistan 12.3 5276 28.7

2 10.Mar.15 TUE ARY DIGITAL Chup Raho 6.6 2832 18

3 17.Jan.15 SAT URDU 1 Sath Nibhana Sathiya 5.8 2479 15.6

4 09.Apr.15 THU GEO KAHANI Kumkum Bhagya 5.8 2470 16.8

5 28.Feb.15 SAT URDU 1 Ye Hain Mohabbatein 5.2 2221 14.9

6 19.Feb.15 THU URDU 1 Diya Aur Bati Hum 5.1 2182 21.6

7 03.Feb.15 TUE URDU 1 Yeh Rishta Kia Kehlata Hai 4.9 2125 13.7

8 09.Mar.15 MON GEO KAHANI Doli Armanno Ki 4.7 2025 15.5

9 12.Feb.15 THU ARY DIGITAL Main Bushra 4.7 2021 11.6

10 04.Mar.15 WED ARY DIGITAL Khata 4.6 1967 12.3

Top 10 Ranking is based on highest rated episode of each program….

ARY DIGITAL’s “Jeeto Pakistan”  TOPS THE TOP 10 CHARTS FOR 2015 BY GETTING 12.3 RATINGS AND 28.7% MARKET SHARE% 



TOP 10 PROGRAMS 
2015 : ALL INDIVIDAUL

Rank Date Day Channel Program Title Ratings% 
Ratings'00

0' 
Market Share% 

1 03.07.2015 FRI ARY DIGITAL Jeeto Pakistan 11.5 5276 34

2 10.03.2015 TUE ARY DIGITAL Chup Raho 6.2 2832 19.8

3 17.01.2015 SAT URDU 1 Sath Nibhana Sathiya 5.6 2578 26.6

4 09.04.2015 THU GEO KAHANI Kumkum Bhagya 5.4 2479 18.4

5 28.02.2015 SAT URDU 1 Ye Hain Mohabbatein 5.4 2470 18.5

6 19.02.2015 THU URDU 1 Diya Aur Bati Hum 4.8 2221 15.2

7 03.02.2015 TUE URDU 1 Yeh Rishta Kia Kehlata Hai 4.4 2025 17.1

8 09.03.2015 MON GEO KAHANI Doli Armanno Ki 4.4 2021 13.7

9 12.02.2015 THU ARY DIGITAL Main Bushra 4.3 1967 13.3

10 04.03.2015 WED ARY DIGITAL Khata 4.2 1939 13.1

Top 10 Ranking is based on highest rated episode of each program….

ARY DIGITAL’s “Jeeto Pakistan” ALSO LEADING ON C&S IND 



TOP 10 TALK SHOWS 
2015  C&S IND 

GEO NEWS’ “ NAYA PAKISTAN “ LEADING THE TOP 1O TALK SHOWS CHARTS WIHT 2.8 RATINGS FOLLOWED BY POWERPALY 

Top 10 Ranking is based on highest rated episode of each program….

Rank Date Day Channel Program Title Ratings% Ratings'000' Market Share%

1 17.Jul.15 Fri GEO NEWS Naya Pakistan 2.8 1202 7.8

2 29.Mar.15 Sun ARY NEWS Power Play 2.4 1023 11.8

3 19.Mar.15 Thurs ARY NEWS Andar Ki Baat 2.4 1022 10.6

4 12.Mar.15 Thurs SAMAA Awaaz 1.7 740 7

5 23.Mar.15 Mon ARY NEWS Khara Sach 1.7 721 5.6

6 11.Mar.15 Wed GEO NEWS Aaj Shahzaib Khanzada Kay Saath 1.6 697 7

7 26.Oct.15 Mon GEO NEWS Report Card 1.5 662 5.4

8 17.Jul.15 Fri EXPRESS NEWS Main Aur Molana 1.4 598 4.6

9 29.Nov.15 Sun SAMAA News Beat 1.3 575 4.8

10 11.Mar.15 Wed EXPRESS NEWS Kal Tak 1.3 570 4.7



INDUSTRY COMMERCIAL AIRTIME ANALYSIS  2014 VS. 2015

 Industry Airtime Minutes By Genre

 Top 10 Product Categories 

 Top  10 Advertisers 

 Top 10 Brands

 Top 10 Ent Channels  (In Terms of Airtime Minutes)

 Top 10 News Channel (In Terms of Airtime Minutes)
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Industry Airtime share% By Genre 
2014 vs. 2015
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News genre has the highest share in Industry Commercial Airtime in 2014 and 2015. 
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Comparing 2014 Beverages Category moved one place up in 2015

Top 10 Categories
2014 vs. 2015
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Comparing 2014 Beverages CAT share% increased from 19 to 23% and it also moved from 2nd to 1st position

Top 10 Categories airtime share% 
2014 vs. 2015
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TOP 10 ADVERTISERS CAT
2014 vs. 2015 
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Top 10 Brands
2014 vs. 2015
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Top 10 Brands CAT SHARE%
2014 VS. 2015
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RELATIVE  SHARE% IN AIRTIME 2015

Coca Cola is leading top 10 brands with 13% relative share% in 2014 and 2015. 
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Top 10 Ent Channels CAT 
2014 vs. 2015
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Top 10 Ent Channels cat share%
2014 vs. 2015
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Top 10 News Channels 
2014 vs. 2015
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Top 10 News Channels CAT SAHRE%
2014 VS. 2015
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Amongst  News Channels Abb Tak News is top of chart followed by News One
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Thank You …….. 
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